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PRESS RELEASE

Screen of My Desires
How Advertising Changed the Life of the Italian People (1954-

2004) :
As part of the events related to RAI’s Fiftieth Anniversary
In collaboration with the RAI Teche Administration
Curated by Ugo Volli

Multimedia catalogue by NextMedia Lab

July 7 — September 12, 2004

Press preview Monday, July 5, 11:30 am

As part of the program of events related to the RAI’s Fiftieth Anniversary,
the Castello di Rivoli — Museum of Advertising, in collaboration with the
RAI Teche Administration, is organizing an exhibition on the history of
Italian television advertising. Curated by Ugo Volli, with Marta Boneschi
as historical consultant and with an installation by Marco Della Torre, the
exhibition presents an itinerary, using postwar emblematic images, cult
items, and personalities made popular by TV commercials, from Carosello
up to present-day publicity. The exhibition unfolds through six
environments that correspond to respective periods in Italian history,
moving backward in time: Globalization 2003-1989; Made in Italy 1988-
1981; The Years of Lead. The Return of the Private Sector 1980-1973; The
World Belongs to the Young 1972-1965; Carosello. The Italian Miracle
1964-1957; Preamble. Reconstruction 1956-1954. Each section relates
episodes of social life, TV spots, and “cult” objects that have left their
mark over fifty years, not only for consumers, but also in terms of national
customs and Italian television. Ugo Volli, curator of the exhibition, writes:
“This show is a sort of voyage going back in time. It begins with the
information and advertising overload that characterizes our
communications environment, and moves back, year by year, to a point
where there was no television and advertising was rare and had little
influence.” [...] “In 1954 TV disappears: we find ourselves at the origins of
consumer culture and the culture of the image and the ephemeral. Back
there lies another world, another life style. From this turning point, our
voyage in time can turn back toward the present and reconsider how our
houses and our lives have become filled with consumer goods and how
our communications have become identified with advertising.” The
multimedia installations for the exhibition have been created by
NextMedia Lab.
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